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When my daughter got married, | thought | handled the wedding expenses in a pretty slick way.

"Here's the deal," | informed her. "I'm willing to spend X number of dollars on this thing, and you can use the
money anyway you want. What you don't spend on the wedding is yours to keep."

She immediately reduced her guest list from 7,200 to 12. The reception originally scheduled at a country club
was rescheduled for Chuck E. Cheese's. The Dom Perignon order was canceled, and toasts to the happy
couple were made with Old Milwaukee. Lobster Thermidor was replaced with tuna helper. The whole
shebang came in at less than $1,000.

But when it comes to wedding wheeling and dealing, I'm strictly small time.

Because when they get married in Akron this Saturday, Christina Fanizzi and George Crozier are pulling off a
far slicker deal: Their $15,000 wedding will cost them just $3,000.

The rest of the bill will be paid by advertisers, who are donating goods and services in exchange for having
their names in the 175 guests' programs and their business cards included in party favors at each place
setting for the reception. Sponsors also will be mentioned at the reception by the disc jockey, as in: "And now
it's time for the Jiffy Lube bridal bouquet toss."

In exchange for turning their wedding into one long commercial, the happy couple is getting $5,000 in
wedding bands, a diamond engagement ring, a $1,000 gown and the use of a stretch limo.

Fanizzi was laid off from her job as a bank manager last November, giving her plenty of time to do the
wheeling and dealing. So she contacted approximately 500 local businesses and asked if they wanted to lend
their names to her nuptials. A dozen agreed.

"Most of the people had never heard of the idea and asked what made me think my wedding was any
different than anyone else's. They wanted to know what they could get out of it," she told the Akron Beacon-
Journal. "l told them I'd put up banners; anything they wanted."

Most people in Akron may never have heard of the idea, but rent-a-rite is not unique in other parts of the
country.

A week from Saturday, The New York Times reported, Dave Kerpen and Caroline Fisher are getting a
$100,000 extravaganza for $25,000. The rest will be paid for by a minor league baseball team, a florist, a
shopping mall, a hotel and a bakery.

The ceremony will take place following the Brooklyn Cyclones' game in KeySpan Park and will include $3,000
worth of red roses, bridal gown and bridesmaids dresses ($5,700), and bride and groom bobblehead dolls
($12,000). Some critics might sniff that bobblehead dolls are not a very classy touch for a wedding. But when
you're getting married in a place where the normal activities include spitting, scratching and buttpatting,
what's class got to do with it?

Besides, there probably won't be a dry eye in the house when the stadium public address announcer intones:

"And here comes the bride, brought to you by ..."

Contact this writer at (937) 225-2439 or at dIstewart@DaytonDaily News.com.
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